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Don't Guess. Know.

B3, ZEWEE.

Before you spend millions on global expansion, please
ensure you are ready.

ERANBLESHIBZA, TWMRERESEFT.

Value Proposition:

/ 5 Days On-site Diagnosis (5K5$17)

/ 3 Layers of Deep Scan GEREIH)

/ 1 Red-Flag Report (MALTHTRE)

/ 1 Soul Concept Roadmap (13K REEIRLLE])

This report will save you at least 10x the cost in
avoided mistakes.
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OBJECTIVE: WHY THIS AUDIT? (#%0BEH#/Y)
We are not here to find faults.
We are here to find the "Gap".

A ERILTER
HANERI L NE"R

Before launching any global strategy, we must conduct a
"Strategic Due Diligence". This is like a full-body MRI before a
major surgery.

FEENEUEEIERE AT, DRSTHIT IR SRS REREE .
EAIFLCEHITEEETF AR, ©RTHI TSR,
This is an "Anthropological & Alignment Audit". Our 3 goals:
RREIHE—IR NEF ST,

BFARBERRB="

1. Reflection (BB3%F): Is it the founder's ego or market
demand? (BRI ANEBRIRANRSY, BEMmnTEkAvuLE? )

2. Health Check (UIAR): Is the internal team creating energy
or friction? (RRAELETEEWREE, ILETEERFE? )

3. Perception (F1<#H): Do customers see a "Vendor" or a
"Soul"? (EHBERT, MR 'LHEN, TR EREN"7? )
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SAILING MARKETING INC
520 Broadway, Santa Monica, CA 90401, USA.
Company Registration: C4015754
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